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THE BRIEF

IN THE VAST EXPANSE OF STARS, ACROSS THE
PREFACE TO THE BUILDING BOOK BOUNDLESS 5KIES.
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COMPANY IMPLEMENTS THE BRAND CONCEPT OF "BEING NEW FROM THE HEART AND MAKING LIFE MORE BEAUTIFUL", BASED ON THE CITY'S
HIGH QUALITY RESOURCES AND THE OUR OWN ADVANTAGES, ADAPTING THE CHANGES OF THE GENERATION, CONSTANTLY INNOVATING THE
MODEL, AND CONSTANTLY SHAPING AND REFRESHING THE CITY'S LANDMARK BUSINESS CARD THROUGH THE EMPOWERMENT OF BUSINESS
+: THROUGH CULTURE AND TOURISM + MODEL, CONSTANTLY OPTIMIZING THE NEW PATTERN OF URBAN CULTURE, TOURISM, COMMERCE, AND

HUMAN SETTLEMENTS, AND BRINGING A NEW NEW LIFESTYLE TO THE CITY.
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XINWAN GROUP

ORIGINATED FROM THE GREATER BAY AREA AND 30 YEARS OF HARD WORK
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XINWAN HOLDING GROUP IS A COMPREHENSIVE, DIVERSIFIED, LARGE-SCALE GROWTH GROUP COMPANY FOUNDED IN 1993 AND
HEADQUARTERED IN SHENZHEN, THE GUANGDONG-HONG KONG-MACAO GREATER BAY AREA. THE GROUP HAS A NUMBER OF CORE BUSINESS
SUBSIDIARIES, SUCH AS SHENZHEN CAUSEWAY BAY CULTURAL TOURISM GROUP CO., LTD., JIUJIANG CAUSEWAY BAY INVESTMENT CO., LTD.,
SHENZHEN SHIFANG COMMERCIAL MANAGEMENT CO., LTD., FUHANG COMMERCIAL MANAGEMENT CO., LTD., ETC., PROMOTING THE GROUP'S
ALL-ROUND HIGH-QUALITY DEVELOPMENT .THE GROUP AND ITS SUBSIDIARIES HAVE BEEN SUCCESSIVELY HONORED SUCH AS "SHENZHEN'S
TOP TEN REAL ESTATE BRAND SERVICE ORGANIZATIONS", "CHINA'S TOP 100 REAL ESTATE PLANNING AND OPERATION ENTERPRISES" AND
"CHINA'S TOP 100 COMMERCIAL RETAIL ENTERPRISES".

THE GROUP HAS ALWAYS ADHERED TO THE CORPORATE MISSION OF "LIGHTING UP PROSPERITY FOR THE CITY AND CREATING BEAUTY
FOR LIFE", CONTINUED TO PRACTICE THE BRAND CONCEPT OF "MAKING A NEW LIFE MORE BEAUTIFUL WITH HEART", AND IMPLEMENTED THE
DEVELOPMENT OF "SHAPING NEW LANDMARKS IN THE CITY AND ACTIVATING NEW CULTURAL AND TOURISM LIFE" THE GOAL IS TO COORDINATE
THE FOUR CORE SECTORS OF COMMERCIAL DEVELOPMENT AND OPERATION, CULTURAL TOURISM LANDMARK CREATION, COMPREHENSIVE REAL
ESTATE DEVELOPMENT, AND ASSET MANAGEMENT TO GRADUALLY MOVE TOWARDS A COMPREHENSIVE CULTURAL, COMMERCIAL AND TOURISM
GROUP INNOVATION, AND BUILD SUSTAINED AND UPWARD URBAN VALUE AND A BETTER LIFE.

SINCE THE DEVELOPMENT OF THE GROUP, THE CUMULATIVE INVESTMENT AND DEVELOPMENT AREA HAS EXCEEDED 4 MILLION SQUARE
METERS, THE SELF-OWNED PROPERTIES HAVE REACHED NEARLY 1.2 MILLION SQUARE METERS, AND THE CUMULATIVE EXTERNAL INVESTMENT
AMOUNT HAS EXCEEDED 30 BILLION YUAN. OVER THE YEARS, WE HAVE RELIED ON OUTSTANDING FORESIGHT AND PRECISE LAYOUT TO

CONTINUOUSLY CONSOLIDATE THE SUSTAINABLE DEVELOPMENT AND GROWTH OF CITIES, INDUSTRIES, AND CUSTOMERS, AND STRIVE TO

BECOME A WORLD-CLASS CULTURAL TOURISM COMMERCIAL REAL ESTATE OPERATOR.
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XINWAN GROUP
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TOP TEN BRAND REAL ESTATE CONSULTING COMPANIES AT
CHINA LAND EXPO 2004
2004 F o E 1 &+ Kan D) A 5

EXCELLENT URBAN TAX PAYING ENTERPRISE
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EXCELLENT CITY CULTURAL AND TOURISM ENTERPRISE
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MEMBER OF JIANGXI PROPERTY MANAGEMENT INDUSTRY
ASSOCIATION
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TOP 10 COMPANIES IN THE INDUSTRY IN SHENZHEN, CHINA
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THE 15TH CHINA REAL ESTATE INNOVATION AND DEVELOPMENT
ENTERPRISE
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THE MOST INFLUENTIAL BRAND SERVICE ORGANIZATION OF
CHINA'S REAL

ESTATE IN 2015
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2015 BEST COMMERCIAL REAL ESTATE BRAND AWARD

2015 FEREBH W RERK

2008

TOP TEN BRAND REAL ESTATE CONSULTING AGENCIES IN
SHENZHEN IN2008
2008 F R+ A & p2 - B A4S

2020 PROFESSIONAL EXISTING COMMERCIAL PROPERTY
OPERATION AND ASSET MANAGEMENT EXPE
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BEST COMMERCIAL REAL ESTATE PLANNING AND MARKETING
SERVICE

AGENCY IN 2017/
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TOP TEN PLANNING SERVICE ORGANIZATIONS IN THE
NATIONAL

COMMODITY TRADING MARKET INDUSTRY IN 2017
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JIANGXI PROVINCE PROPERTY SERVICE BENCHMARK IN 2023
2023 TP AL ARSSHRAT

ENTERING DUBAI
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TOP 100 RETAIL COMMERCIAL REAL ESTATE ENTERPRISES IN
COMPREHENSIVE STRENGTH IN 2022
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Top 100 Commercial Assets Comprehensive Strength in 2022
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2022 Innovation and Development Enterprise
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XINWAN GROUP
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XINWAN GROUP

STAR AND M O O N R EAL ESTATE

S T A M N

DUBAI STAMN L.L.C IS AN INDEPENDENT OVERSEAS BRANCH OF "XINWAN HOLDINGS", A GROUP COMPANY HEADQUARTERED IN NANCHANG,
JIANGXI, CHINA, WITH 30 YEARS OF COMPREHENSIVE DEVELOPMENT EXPERIENCE; THE GROUP COMPANY WAS ESTABLISHED IN 1993.

XINWAN GROUP OVERSEAS COMPANY - STAMN'S FUTURE BUSINESS DEVELOPMENT MODEL IS "DRIVEN" BY FOUR MAJOR MODULES, NAMELY
REAL ESTATE DEVELOPMENT AND OPERATION, COMMERCIAL INVESTMENT OPERATION, REAL ESTATE SALES AND LEASING, AND IMMIGRATION
AND STUDY ABROAD SERVICES. THE FOUR MAJOR SECTORS ASSIST EACH OTHER AND DEVELOP INTEGRATEDLY; THE COMPANY IS COMMITTED TO
BUILDING THE FOUR CORE SECTORS OF DUBAI REAL ESTATE-RELATED CHAIN BUSINESS, ESTABLISHING A SOLID PROFESSIONAL FOUNDATION,

AND PROVIDING CUSTOMERS WITH A FULL RANGE OF PRODUCTS AND SERVICES.

R E A L E S T A T E BUSINESS INVESTMENT
DEVELOPMENT AND OPERATION M A N A G E ™M E N T
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SALES AND LEASING STUDY ABROAD SERVICES
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2024 URBAN DEVELOPMENT AND
D33 DEVELOPMENT TRENDS
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DUBAI URBAN MASTER PLAN 2040- THE SEVENTH PLAN DEVELOPED SINCE 1960

FIVE MAJOR URBAN CENTERS WITH PLANNED LAYOUT: AFTER THE COMPLETION OF THE 2040 PLAN, THE MAIN GOALS WILL BE ACHIEVED:
01. DEIRA. BUR DUBAI (FOCUSING ON TRADITIONAL CULTURE AND URBAN HERITAGE) O1. DAYTIME POPULATION INCREASED FROM 4.5 MILLION TO 7.8 MILLION

02. DOWNTOWN . BUSINESS BAY (FOCUS ON BUSINESS AND FINANCIAL SERVICES) 02. DEVELOP TWO ADDITIONAL MAJOR CITY CENTERS

03. DUBAI MARINA. JBR (FOCUSING ON TOURISM AND ENTERTAINMENT) 03. INCREASE THE TOTAL LENGTH OF PUBLIC BEACHES BY 400%

04. EXPO 2020 CITY (FOCUSING ON EXHIBITIONS, TOURISM, AND LOGISTICS) 04. RECEPTION AND TOURISM ACTIVITY SPACE INCREASED BY 134%

05. DUBAI SILICON OASIS (FOCUSING ON INNOVATIVE DIGITAL ECONOMY DEVELOPMENT AND TALENT CULTIVATION ) 05. INCREASE LAND USE FOR EDUCATION AND HEALTH SERVICE FACILITIES BY 25%

06. THE POPULATION HAS INCREASED FROM THE CURRENT 3.3 MILLION TO 5.8 MILLION

07. INCREASE GREEN AND LEISURE AREAS BY 150%

08. DUBAI'S LOCAL NATIONAL LAND AREA OF 1.7 BILLION SQUARE FEET

09. 60% OF DUBAI'S AREA IS USED FOR NATURE RESERVES AND RURAL NATURAL AREAS




CITY REDEMPTION OF MAJOR SCENIC SPOTS - CITY NODES
IMPLEMENTED BY TIMELINE
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1 9 6 0 Al Maktoum Bridge and Dubai International Airport
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DIFC. Jumeirah Palm Island and Mohammed bin Rashid Space Center
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1 9 7 1 Jebel Ali Port and Dubai World Trade Center (founding date)
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Emirates Airlines and Jebel Ali Free Zone
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Dubai Metro, Al Maktoum Airport, and Terminal 3 of Dubai International Airport
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Dubai Canal, Mohammed bin Rashid Al Maktoum Solar Park, and Future Museum Launch
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FIVE MAJOR URBAN CENTERS WITH PLANNED LAYOUT
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DUBAI APARTMENTS & VILLAS-SALES VOLUME & MEDIAN PRICES
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m—— Combined sales Apartments e Y135
BEFORE 2008, THE HIGHEST HOUSING PRICE IN DUBAI REACHED 1950 DIRHAMS PER SQUARE FOOT. IN 2008, DUE TO THE GLOBAL

FINANCIAL CRISIS, THE REAL ESTATE MARKET EXPERIENCED A DECLINE.

FROM 2009 TO 2012, AFTER A SERIES OF ADJUSTMENTS BY THE DUBAI GOVERNMENT, HOUSING PRICES RETURNED TO A POSITIVE STATE. AT
THAT TIME, THE AVERAGE HOUSING PRICE PER SQUARE FOOT WAS 1380 DIRHAMS.

FROM 2015 TO 2019, DUE TO OVERSUPPLY IN THE REAL ESTATE MARKET AND AN INVERTED SUPPLY-DEMAND RELATIONSHIP, A LARGE
NUMBER OF PROJECTS WERE BACKLOGGED, LEADING TO A DECLINE IN THE REAL ESTATE MARKET. BY THE END OF 2020, THE AVERAGE PRICE
PER SQUARE FOOT HAD DROPPED BELOW 900 DIRHAMS, RESULTING IN A LOSS OF 9% IN THE PROCESS. THIS IS WHEN THE DUBAI MARKET 1S
TRULY EXPERIENCING A CYCLICAL DOWNTURN.

IN THE FIRST HALF OF 2022, DUBAI'S HOUSING PRICES CONTINUED TO RISE, AND SALES ONCE AGAIN SET A NEW RECORD. HOWEVER, THE
PACE OF PRICE GROWTH HAS SLOWED DOWN, WITH VILLAS GROWING AN AVERAGE OF 2.3% PER MONTH LAST YEAR. IN ADDITION, THE VAST
MAJORITY OF APARTMENTS, WHICH ACCOUNT FOR 85% OF THE MARKET, SEEM TO HAVE ACHIEVED PRICE STABILIZATION.

ACCORDING TO THE VALUSTRAT PRICE INDEX (VPI), A HOUSING PRICE INDEX BASED ON A VALUATION OF 100 POINTS SET IN JANUARY 2014,
IT HIT ALOW OF 65.4 POINTS IN DECEMBER 2020. AS OF APRIL 2024, THE VPI INDEX HAS GROWN NEARLY THREEFOLD TO 170.8 POINTS.

COMPARED TO THE PRICE OF 900 DIREES PER SQUARE FOOT IN 2020, THE PRICE WILL RECOVER TO 1350 DIREES PER SQUARE FOOT BY THE

END OF APRIL 2024. HOWEVER, THERE IS STILL A CERTAIN DISTANCE TO GO COMPARED TO THE HISTORICAL HIGH OF 1950 DIREES PER SQUARE

FOOT IN 2008.
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IN 2000, THE POPULATION WAS LESS THAN ONE MILLION. BY 2010, THE POPULATION HAD APPROACHED 2 MILLION IN 10 YEARS. IN 2012,
IT EXCEEDED 2 MILLION, AND IN 2018, IT EXCEEDED 3 MILLION. IN 2020, IT EVEN EXCEEDED 3.4 MILLION. FROM 2000 TO 2023, THE URBAN
POPULATION OF DUBAI HAS MORE THAN DOUBLED IN 23 YEARS, REACHING 3.65 MILLION IN 2023 (COVERING MORE THAN 200 ETHNIC GROUPS
- A MORE OPEN AND INCLUSIVE CITY, WITH A DIRECT INCREASE OF 100000 POPULATION IN 2023). WITH DEVELOPMENT, THE PLANNED URBAN
POPULATION IS 5.8 MILLION BY 2040, WHICH MEANS THE URBAN POPULATION WILL INCREASE BY 0.6 TIMES.

BEFORE THE EPIDEMIC, THE POPULATION GROWTH RATE WAS ABOVE 5%, AND DURING THE EPIDEMIC, THE POPULATION GROWTH RATE

WAS BETWEEN 1% AND 3%. THE INCREASE IN POPULATION HAS STIMULATED GREATER DEVELOPMENT SPACE IN CITIES.



VALUE OF PROJECT AREA
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Emirates Tower Metro Station minute ==

Museum of The Future

Dubai World Trade Center minute

Dubai International Financial Center minute

City walk minute . gk
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CLOSEST
LANDMARKS

NEARBY ATTRACTIONS

Burj Khalifa

Coca Cola Arena

Museum of the Future

Dubai Frame

Dubai World Trade & Convention Centre

Dubai International Financial Center (DIFC)

SCHOOLS

Westfield Nursery
Citizens British School
Canadian University

Al Wasl girls School

HOSPITALS/CLINICS

Emirates Hospital Jumeirah
GMC Clinics Jumeirah
Iranian Hospital

Aster Clinic

SHOPPING/SUPERMARKETS

Carrefour Market City Walk
Union Coop Al Wasl Hypermarket
Westzone Supermarket

Nesto Hypermarket

MALLS

Dubai Mall
Mercato Mall

Galleria Mal

BEACHES

La Mer
Kite Beach
Nikki Beach

Jumeirah Beach

PARKS/GARDENS

Al Wasl Park

Al Satwa Park
Zabeel Park

Al Badaa Park 1

Dubai Glow Garden
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F.A.R CALCULATION

4,604.00 SQ.M

TOTAL GROSS FLOOR AREA (49.557.0450Q.FT)
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1,315.385Q.M

A REA (14,158.61 SQ.FT)
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FLOOR AREA RATIO ALLOWED - 3 . 5 O

TOTAL NO.OF APARTMENT

GRAND TOTAL ]/
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PROJECT PLANNING CONCEPRPT
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STAMN ONE PROVIDES YOU WITH A COZY AND TRANQUIL HOME

STAMN ONE AR — 1N EEFH E2NTERRE

STAMN ONE IS A MASTERPIECE THAT PERFECTLY BLENDS CONTEMPORARY ARCHITECTURAL AESTHETICS WITH PROFOUND ARAB CULTURAL
HERITAGE. THIS BUILDING IS NOT ONLY AN AVANT-GARDE LIVING SPACE, BUT ALSO AN EXTRAORDINARY CULTURAL ARTWORK. IT SHOWCASES A
DEEP DIALOGUE BETWEEN TRADITION AND INNOVATION THROUGH EXQUISITE DESIGN LANGUAGE, WHILE ELEVATING THE PERFECT INTEGRATION

OF ARCHITECTURE AND CONTEMPORARY LIFESTYLE.
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STAMN ONE
PROVIDES YOU WITH A COZY.
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ELEGANT ENTRANCE SPACE WELCOMING RESIDENTS AND GUESTS
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ELEGANT ENTRANCE SPACE WELCOMING RESIDENTS AND GUESTS
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ELEVATOR HALL

BRIGHT, COMFORTABLE, AND REASONABLY SIZED ELEVATOR HALL SPACE




Temperalars m light
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HOME AUTOMATION

SMART DOOR LOCK WITH MOBILE APP CONTROL




PLANNING AND SUPPORTING FACILITIES
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BALL GAME
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KID'S PLAY AREA
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HUMANIZED AND INTELLIGENT HOME SPACE
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KID'S PLAY AREA

ENGAGING SPACE DESIGNED FOR CHILDREN'S RECREATION AND ENJOYMENT
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OUTDOOR BALCONY

VERSATILE OUTDOOR SPACE FOR SOCIALIZING AND LEISURE ACTIVITIES






FITNESISESE U D | O

STATE-OF-THE-ART FACILITY FOR HEALTH AND WELLNESS PURSUITS




FITNESS STUDIO

STATE-OF-THE-ART FACILITY FOR HEALTH AND WELLNESS PURSUITS




YOGA SPACE

STATE-OF-THE-ART FACILITY FOR HEALTH AND WELLNESS PURSUITS



STAMN ONE
PROVIDES YOU WITH A COZY AND TRANQUIL HOME
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STAMN ONE
“PROVIDES YOU WITH A COZY AND TRANQUIL HOME
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STAMN ONE
PROVIDES YOU WITH A COZY AND IR




NIGHTS AN

5 o

e 1

 ——

i i 13 i

A 04

A b
G Al S B P S e

;
o bt A e

T ol T Py

s

: :n;'é-ﬁa-,:i':l:;?'f‘.@':'_l;'%.'

R



. LI
L ) i

i

ks m""{’?

:I:";'lil-l:‘..'rj{i'i-!l""‘ll il

S E
.

OFFERING RESTFUL NIGHTS AND REJUVENATING MORNINGS
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LIVING & DINING

A SANCTUARY FOR RELAXATION AND SOCIAL GATHERINGS




BATHROOM

DESIGNED FOR INDULGENT SELF-CARE AND REVITALIZATION
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BUILDING FACADE

RICH IN DETAILS AND FULL OF PERSONALITY




INTERNAL MATERIALS

I l
ROCK SLABS/STONE MATERIALS
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STAINLESS STEEL
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GROUP COOPERATIVE BRAND - INTENDED BRAND MERCHANTS
BUILDING MATERIALS MERCHANT
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